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INTRODUCTION

Leading Company in Research Industry, Global Research
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HISTORY
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Network of
Global Research

Harris Interactive Inc. (www.harrisinteractive.com), the 5th largest and fastest-growing market
research firm in the world and a global research consulting company, based in Rochester, N.Y.

- that blends premier strategic consulting with innovative and efficient methods of investigation, analysis and
application. Especially famous for the Harris Poll and pioneering Internet-based research methods.

Manchester, UK

Ottawa, ON h:l-°_';d°'l‘; Uz W« Y |
Toronto, ON  Montreal, QU aldenhead, a ) X
Rochester, NY N> Hamburg, Germany .
Minneapolis, MN Norwalk. CT S eCOL
N York, NY . »
Claremont, CA =« Reston, VA Prin‘z‘gtor?,rNJ taly Turkey South Korea
Washington, DC Jordan Shanghai, China
Mexico A Hong Kong, China
El Salvador_ . (
Trinidad .
J Singapore
Colombia 7 Kenya
" Brazil ]
h h /T ¢ South Africa Australia
t cNarris pO ® World’s 5th largest market research firm
T —— tive Offi Argentina ® Approximately 1,000 employees worldwide
neleates nartis interactive HHice ® Stock symbol: NASDAQ:HPOL
dicates GlovalEertnarQfice ® Business and consumer research conducted in more than 90 countries
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Network of Global Research
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MHIA Z0k
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Public service Construction Culture & Healthcare Food & Consumer
administration material arts beverage goods
S
N T
Real estate Retail Transportation Advertising Fashion

Home appliances
/ Electronics

r&oa
€ g =

Political polling Media Auto mobile Telecom Mobile devices
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XQ MHIA - oiaw 2=

OlaE 20k Q3N 2t HAMEl 20}
AR/ HIA JHe EREE

Concept Develop & Test - DSI/ESI

Product Test / Ul Test  Sales power Index
Naming Test / Design Test + Shop Simulation
4P’s Mix Test + MS / Monitoring

Forecasting

A1z Big Tk AHITHAE 2
« U&A Study Brand Index Study
+ H&P Study + Portfolio Diagnosis Study
+ Market Structure Study - AD effect Study

Segmentation Study A - CSl
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- New Brand Develop
Brand - Brand Revitalization
Strategy - Brand Portfolio

- Market Attractive & Feasibility : Consur’.n(.er Value
- Segmentation Strategy Proposition
« Forecasting & Launching .
New Market Marketing
Strategy Activity
Strategy - Marketing Communication

+ Action Planning
« Price Strategy

Channel Portfolio Channel
Channel Launching Strategy
Area Marketing Strategy
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Wide Auditing for Target CHannel Service
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Smart Tester Process
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